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In these days, more or less, anyone can post on Facebook. This is the social network 
that we will be referring to, as it is the most popular, but the information here can apply 
to any other social network that you use. All of them are free, accessible and very 
appealing to youngsters. But how should you use this great resource in a smart way? 
Here are some tips: 

Text + (photo or video) is more appealing than simple text 

Photos and videos are much more appealing than simple texts, so they will get more 
attention. Facebook has algorithms that assess this interest, so these kind of posts will 
be active for more and reach more people. Also, try to keep text associated with the 
posts to 100 to 200 characters. Most of the people lose interest in reading more. 

Photos are more appealing when they include: 

! People (makes people see the human side of your activity, which for NGOs is 
very important);  

! Viral images, which share messages that fit into your mission or even make 
people laugh (that will be shared easier); 

! Artistic photos from your activities; 
! Statistics relevant to your target group; 
! Quotes relevant to your target group; 
! References to awareness days (e.g. “International mother tongue day”); 
! A call to change something; 

Update your page regularly 

Whenever your organisation has something to share, do it! Having a constant and 
interesting activity on your page will maintain a constant interest of your audience. On 
the other hand, try not to be too boring or, even worse, flood your wall with irrelevant 
information. 

Use testimonials from the people your are working for 

From time to time, the testimonial of one person who benefitted from your 
organisation’s services (accompanied by his/her photo) will be highly appreciated, while 

5. Social media 

How to make your social media page more engaging? 
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in the same time generating an emotional connection with your audience. Still, don’t 
overdo it! You are doing your work for creating a better world, not for the image you 
get from this. Too many of these kind of posts will have an exact opposite effect, 
making your audience think that you are interested more in your “likes” than in 
providing quality services for your target group. Facebook likes are not your goal, but 
just a way to increase the impact of your work. 

Interact with your audience 

Social networks are interactive, so make the most of them!  

Ask your audience to share their opinions and even contribute to the design of some 
initiatives. People will pay more attention to future posts and you will get some really 
important feedback from the community or other interested people. When you choose 
to integrate some of the feedback in your projects, don’t forget to share this. Again, 
using your social network page.  

Go one step forward!  Make a regular discussion plan. 

For example, every week, you can introduce a discussion topic that is interesting to the 
community ask your audience to share their opinion about it. Start with more 
approachable subjects, which are appealing to more people. Again, if you decide to 
use this information in any way or to forward it to some decision makers, don’t forget to 
share this on-line. 

Share exclusive information 

If you want Facebook to be one of the main communication channels that you use for 
your organization, then it can be useful from time to time to share some information 
that will be available exclusively on this social network. People will get to be more 
interested in following your page. 

Use Facebook Insights to get to know your audience (or any other similar tool that 
your social network provides) 

Facebook offers a very interesting tool for analysing your audience, called as Facebook 
insights (available at https://www.facebook.com/insights/). You will find out which are 
the most popular posts, how many people are reached by your posts, how many of 
them visit your page, when do these things happen and what is the profile of your 
audience (by country, city, gender, age, etc.). Posting when most of your fans are on-
line or for specific target groups that are more active or, on the contrary, not that 
engaged, will boost your Facebook page. 
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Remind your fans to like and share 

It is very easy for a user to like or share a post on your page, but people usually forget 
or don’t pay attention to this. Just adding a simple reminder at the end of your post can 
significantly increase the reach of your posts (e.g. “Please share this if you find it useful” 
or “Don’t forget to like the activity of our volunteers”). 

Ask your staff, volunteers & friends to help boosting up page 

Likes, shares but also comments to your posts, especially by people with a lot of friends, 
are a great way to increase your page’s popularity, so it wouldn’t hurt to ask the people 
who are closer to you to have such activity related to your posts. 

Integrate Facebook to your website  

Nowadays, Facebook and other social platforms offer easy tools for being able to share 
the content of your social page through your website. Make the most of it and use the 
two public relation tools for increasing the impact of each other. 

Organise competitions on your Facebook page 

Organising small competitions on your Facebook page (even photo or video 
competitions, best idea for something) is a good way to get interaction and shares from 
your audience and will increase the ranking according to which Facebook is assessing 
how popular (thus visible) your posts are. 

Promote your online page... offline 

Offline promotion (through posters, flyers, banners, etc.) can be a good way to have 
people visit your profile. Still, keep in mind that people will not access your page just 
because they see a flyer with its address. Whatever promotional you decide to use, 
make sure that it associates visiting your page with some kind of incentive for your 
target group (e.g. “For finding out about the latest volunteering opportunities, Like Us 
on Facebook”). 

Be funny and happy 

Funny and happy content is more likely to get a higher engagement among your 
audience. Still, creating funny content in not a straightforward thing and it does require 
some talent, not to mention that some jokes may be seen as offensive by one group or 
another, so use this carefully. 


