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Websites can be a great PR tool, as they are available anytime, can be accessed from 
wherever in the world, offer instant, on-demand information to the ones interested in 
your activity and allow you to integrate a great variety of communication elements 
(articles, documents, press releases, photos, videos, interactive content, etc.). 

The first thing you need to take into consideration while building your website is the 
structure. While there can be some national legislation that you need to follow (for 
example, in some countries, it is mandatory to include your contact information on a 
specific, easy accessible page), here are some other specific pages that you can include 
in your website: 

Home – the main page of the website, that includes information about your 
organisation and what types of services it is committed to providing. Also, it can briefly 
present the other sections of the website and the nature of the information available 
there. 

Contact us – there are two choices here: either you give away your contact information 
(postal address, e-mail address, phone number, on-line messengers IDs, social networks 
page) or you create a special contact form. While the first choice does make you more 
vulnerable to SPAM, it also provides the persons/entities interested in contacting you 
with more methods of doing this. Also, often people get discouraged by contact forms, 
as they are not sure that they get checked as often as e-mail or even prefer the phone, 
as it is an urgent matter that they wish to address you. 

Projects (or “Our activity”)! – projects are the most important “products” that you are 
offering, so you should properly advertise them. Keep in mind that this page can be 
accessed by people looking into your organisation for partnership, offering funding, 
making donations or volunteering with you. It is very important to provide information 
about your work in order for the viewers to see which are your areas of expertise, what 
kind of projects are of interest to you, how experienced is your organisation in working 
with different categories of people or how deep is your involvement. 

Still, while presenting your projects (or for that matter any other information in the 
website), try not to get too technical or write a text that is very monotonous. For 
example, don’t just present the objectives and a short summary (often copied from the 
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project application or some similar document) but also give it a more personal touch, 
maybe even including one or two relevant photos, some testimonials of the 
beneficiaries or a quotation from one of the responsible persons. NGOs address 
problems of living things so make sure that you emphasize this aspect of your project 
and not just some technical data.  

Organisation’s blog ! – blogs are easy to be created and a very effective communication 
tool. Blogs allow you to quickly share information about current activity or your press 
releases, offer expert opinions on a topic or interact with your stakeholders (as they also 
provide commenting opportunities). While you cannot include a project’s page each 
small activity that takes place, you can create a post about it and make your work more 
visible. 

Photo/video gallery ! – a picture is worth 1000 words. Imagine what a video is worth! 
Photos and videos are great ways to present the work you do as visual means of 
expression have greater impact and they are better at capturing emotions and a 
trustworthy source of information (you can easily write that you did something without 
actually doing it exactly in that way, but it is more difficult to show a photo of 
something that happened differently than you are claiming). On the other hand, keep 
you galleries clean and include just few relevant photos (up to a maximum of 10 would 
be great). Also, videos, unless they are documentaries, should be of no more than 2 
minutes, as people usually lose interest if watching for longer. Be sure that you are 
respecting the legal right to personal image and child protection laws while posting this 
kind of content. Also, add a short but revealing description to each gallery or video in 
order for the normal guest to be able to understand better what the content is about. 

Resource centre ! – in the work your organisation does, it often produces various 
dissemination materials (training kits, good-practice guides, brochures, etc.), which can 
be of great help to others interested in similar topics. Moreover, search engines index 
your page and whenever someone is searching for resources on a similar topic, he or 
she can be redirected to your website. In this way not only that you will get a good 
promotion of your work but also you can further increase the impact of the work you 
have done. 

Volunteering opportunities! – most of the NGOs worldwide rely on volunteers to get 
their job done, so it wouldn’t hurt to present to the public your recruitment procedure 
and what kind of volunteering opportunities you are offering. Again, the way in which 
you present the information can make the difference between an interested person 
applying or moving on. Concentrate not only on what could be the available 
placements or your procedure for joining but also on what could be the benefits of a 
person joining your organisation. 
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E-mail sign-up! – if people want to be updated about your work, then offer them this 
chance. Have a short form (that can even be included somewhere on the main page) 
that allows people to share their e-mail address with you in order to receive newsletters 
and other important info. 

Donations (or any similar support) ! – if someone would like to donate or support your 
organisation in any other way (e.g. by offering used items that will later be donated to 
persons in need), then make sure that the steps, which that person should follow are 
available and easily understandable. Also, try to offer several donation opportunities 
(e.g. by bank transfer, by PayPal, by a direct cash donation, etc.) and make sure you 
offer all the necessary information required for using each of these methods. 

Activity report ! – especially when working with private donors or with other types of 
persons or entities supporting your work, it is good practice that from time to time 
(usually each year) you present your activity and the way in which the resources you 
received have been used. This will increase your transparency and will make your 
organisation trustworthier for future support initiatives. There are a lot of resources 
related to how to insure transparency for your organisation, so once you have decided 
to do this, the website can help you use them at their full potential. 

Media coverage ! – the fact that your organisation has been presented in a nice article 
or your representatives have been invited on its behalf on a TV or radio show can 
significantly boost the level of confidence in your professionalism. Include all media 
publications referring to your activity, as websites easily allow you to do so. 

Testimonials – Just like a picture is worth 1000 words, what one of your beneficiaries, 
your partners or your volunteers has to say about your organisation’s work can be an 
excellent way to boost the public trust in your organisation. Testimonials can be written 
(best accompanied by a photo of the person) or even in video.  

 

 

 

 

 

 

 


