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Some other tips on improving your website: 

Have a clear structure - after deciding on the pages you will include, think how you will 
include them in the website. The easiest way is through a navigation menu (that can 
also have submenus, so you can include two different types of information under the 
same menu item). Make sure that things stay intuitive and even ask somebody 
unfamiliar with your work to check it our and provide you with quality feedback. 

Use a clear style – People want to get the maximum information in the minimum time. 
Think about yourself! Do you often, while checking for information on a topic, find 
yourself just scanning through the page for keywords (“landmarks” pointing to what you 
are interested in) rather than reading the whole content? If yes, you are not the only one 
doing this and your website should be prepared for such a reality. For this, it is 
important that when adding content to your website you should use: 

! clear headings (titles of pages or of sections that should briefly present the 
content);  

! subheadings (to give even more “landmarks” to a viewer scanning the text); 
! shorter paragraphs (haven’t you ever been in the position where you saw a half 

page paragraph and decided that it is not worth reading it? Try to avoid a similar 
thing on your website); 

! numbers or bullet lists (that structure the information in a more scan-friendly 
way); 

! highlighted text (again, a landmark inside a paragraph, giving some quick 
information to an eye in a hurry); 

! a very user-friendly language (that can be understood and read without much 
effort by your average reader); 

Have a mobile version – with a lot of the Internet traffic now originating from 
smartphones, it can be a really good idea to have also a mobile version of your website. 
On the other hand, this can prove to be a little costly so make sure that you will go 
through a cost/benefit analysis before you make this decision, taking into consideration 
the number of mobile visitors that your website has at this point and what it is expected 
to have, your communication strategy or the target group you are addressing to. 

Have guest writers – remember the project blog we were talking about? By having 
popular guests with a good image in the community write for your organisation (of 
course, connected to your organisation’s goal), you can easily draw visitors to your 
website and further promote your work. 

Don’t add irrelevant information or widgets – all the possible pages that were 
presented above can be very useful for your public relations or can dilute the important 
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information that you are trying to share, turning the attention from it. Don’t overcrowd 
your website with irrelevant pages or, even worse, with all kind of widgets or photos 
that can seem as very cool but are actually just making it way too full for somebody to 
concentrate on what is really important. 

Use your social media pages to get people on the website (and vice versa) – social 
media provides a slightly different environment than websites, so the two can be a 
complementary source of PR. You can easily integrate social media in your website (like 
having a Facebook Like button for your social page appearing on the homepage of 
your website). Just as easy, you can use social pages to promote your website by 
sharing relevant resources that can be found on it and directing people to get more info 
on your website (e.g. by posting the first paragraph of an article and inviting people 
interested in the continuation to access the dedicated page). 

Use your website to interact with people – you can interact with people visiting your 
website by organising a photo competition, a photovoice project or any other kind of 
initiative that gets people to deliver content to your website. Also, this can bring you 
even more benefits if it later makes them promote it (for example the winning photo 
can be the one getting most votes, hence all the participants will be interested in 
promoting your website to get more votes). Moreover, by the discussion opportunities 
your website can provide, you can get relevant feedback from the community or your 
stakeholders. 

Include “How to?” posts, relevant to your target group – posts that teach people 
what to do or how to act in a given situation are likely to get attention, when properly 
promoted. Teach your audience to be better while in the same time creating a positive 
image for your NGO and drawing attention to your work. 

 

 


